Toyota’s engineering design, development, R&D, and manufacturing activities in
the United States, Canada and Mexico.

15. Defendant Toyota Motor Sales, U.S.A, Inc. is a wholly-owned
subsidiary of Toyota Motor Qorporation and is responsible for the sales, marketing,
and distribution of motor vehicles manufactured by Toyota Motor Corporation
throughout the United States.

16. For many years, automobiles manufactured and sold by Defendants
have had a good reputation among consumers for safety and quality. Indeed, a
December 23, 2009, newspaper article published by the Los Angeles Times,
recognized that “[a] peerless reputation for quality and sa;fety has helped Toyota
become the world’s largest automaker.”

17. In recent years, however, Defendants have }maintained this good -
reputation by deceiving consumers about safety problems it has had with ‘many of
its automobiles. Rather than being forthcoming about the nature and severity of
manufacturing defects in their products, Defendants have intentionally failed to
disclose and have made numerous false statements to consumers to hide known
manufacturing defects in its aufomobiles.

18. For instance, as reported by the Los AngeZes Times in its December 23,
2009, story:

But éven ‘as its sales have soared, the company has
delayed recalls, kept a tight lid on disclosure of potential
problems and attempted to blame human error in cases

where owners claimed vehicles were defective.
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